Why and how to network for sales
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Ben Hale Chief

Crafting world’s least boring revenue content @ Chief
Salt Lake City, Utah, United States
4K followers - 500+ connections
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pbuilds trust before
your puyers ever
meet you.










Brand Page  Personal Page

Follower metrics ©
3,517 ©

Total followers

414.1% vs. prior 90 days
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Brand Page  Personal Page

Content performance ©

Metrics

Impressions v
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Impressions
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How to
Connect

1: ASK!

Set a connection requests/week goal

2: COMMENT

Set a comment/week goal

3: RESPOND

Reply to every comment on your posts
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1: TENSION

A hook based on a
real problem

2: TRUST

1 or more reasons to
believe

3: TEACHING

Valuable solution to
problem with
metaphor & example

4: TAKEAWAY

1 clear thing they
should do/remember
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Ben Hale posted this « 5mo

N

I've lucked into moderate success and failed upward repeatedly.

If | can be born on third base and crawl to home plate, yoi ...show more

CEO 83 31 comments

Ben Hale posted this « 4mo

The Early Bird might get the worm, but the Early Worm is done before

the Early Bird even gets started.
...show more

& 44 24 comments

» 139

Engagement

View analytics

70

Engagement

View analytics




Ben Hale posted this « Tmo

If you're reading this...

...show more



Enalees Dave Gernarat

- Dave Gerhardt [ - Following
& Founder: Exit Five | Community Builder | Former CMO. | write mostly abo...

View my newsletter
1yr - Edited - ®

T

| went from marketing manager to CMO in 4 years (and lost all of my hair in the
process).

| learned an incredible amount about marketing and management during that
time and decided to document some of my top lessons.

Want to see those lessons?
You can. Right now. We added this resource to Exit Five (for free).

1. Join the Exit Five email list right now

2. You'll get an email back with beautiful deck and those 16 lessons right to your
inbox

3. You'll also get our weekly newsletter that's jam packed with tips to help you
get smarter about B2B marketing

Here's a glimpse at the 16 lessons | share in the deck:

Link to full post



https://www.linkedin.com/posts/davegerhardt_i-went-from-marketing-manager-to-cmo-in-4-activity-7260618312588431364-98tz?utm_source=share&utm_medium=member_desktop&rcm=ACoAABP455oBted9FYV4yYiAveLGbZfPb3byvi0

Practice lime!

¢ 1.Tension
2. Trust
3. Teaching
4. Takeaway
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- 1good post / week
- 1day commenting & connecting




\ 4

Mielillis $40

( REACH OUT WITH ANY QUESTIONS >

email: benjamin.t.nale@gmail.com

inkedin: @ben-t-hale



https://www.linkedin.com/in/ben-t-hale/
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